[Competition and the legal ramifications of physician advertising].
Various healthcare reforms have spurred the idea of competition among physicians. As physicians compete for a limited pool of patients advertising has become commonplace. No longer considered an unethical practice, the legal aspects of physician advertising have transformed over the years. The present article describes current laws and statutes regulating physician advertising in Germany. Especially any advertisement likely to mislead or deceive because of a failure to disclose material facts is prohibited. Important cases of German jurisdiction concerning physician advertising are given.